Minutes of MHFI Sub-Group for Men’s Health Week 2011
Date:


Wednesday 6th April 2011

Time:


10.40am - 12.40pm

Venue:

Institute of Public Health in Dublin

Present:

Lorcan Brennan, Colin Fowler, Finian Murray and Mary Sheehan

Apologies:

Michael Lynch

Minutes:

Colin Fowler
Issues Covered
MHW Logo

· Peter has drafted a range of colour / font / content options.

· Colin asked for feedback from both the MHFI Management Committee and the inter-agency MHW Planning Group.

· To date, over 25 responses have been received.
· The vast majority of people prefer either the blue or the orange option.  No one likes the font on the red version.  Most people felt that putting a year on it will limit its use.

· There was a majority in favour of blue (though not a huge majority), and a preference for the colour of the logo in Blue 1 (which was seen as more unusual), but with the darker colour text of Blue 2 (which was seen as more striking).  It was agreed that - unless there is a massive surge of opinion to the contrary - Colin will ask Peter to merge these two ideas.

· It was also suggested that when the concept has been agreed, it might be useful to ask Peter to do a series of colour options for it.  A different one can be used to identify each year in the future if required.

· The image pack should contain a range of formats (e.g. GIF, JPG, TIF), image sizes (small, medium and large), shapes (e.g. square, skyscraper and landscape), desktop wallpaper, screensaver (if possible), one version which says: “We Support MHW” …
Poster

· Finian organised the photo-shoot with Joe Rooney and Paul Tylak in the office of the Irish Cancer Society last Saturday.
· The photographer (Carrie Davenport) was great and the comedians were impressed with her direction.

· For her fee, Carrie has agreed to design the poster and will provide a mock-up for approval.  This will give Peter more time to work on the logo and image pack.  Carrie will be paid directly by Man Matters.

· The strapline for the poster will read: “These are challenging times.  It’s no joke.  Let’s talk”.

· Finian will ask Joe and Paul if they would be willing to promote the poster when it is launched and, possibly, to give a quote / act as a spokesperson.  He will also ask them for a few lines biography for the Press Releases.
· It was felt that 5,000 hard copies of the posters will be plenty.

· The speech / thought bubble version of the poster will be produced in A4 size for online downloading.  Details of this will be circulated widely to everyone on our databases, Community Development Projects, Family Resource Centres etc.  They will be asked to print them off, write their suggestions as to what the two men might be thinking / saying, and to return them to MHFI for scanning and uploading to the internet.
Phone App
· Colin has spoken to Anto Hutton (University of Ulster lecturer and owner of EyeSpyFX) and Padraig Canavan (owner of Singularity Software) about what is involved in developing an App for iPhones / SmartPhones / Androids.
· The first - and most important step - is to determine what we want it to do.

· The best Apps are ones that offer some sort of a ‘gimic’ or ‘hook’ to get people interested and engaged.  These tend to draw upon the innate capabilities / software of the handset e.g. camera, voice recorder, calculator, GPS etc.

· Anto and Padraig used the development of a BMI calculator as an example of what might get men in.

· The meeting felt that - given the theme for the week (i.e. men talking) - it would be great if we could use Joe Rooney and Paul Tylak again for something like a “RU as funny as …” App.  In this, the comedians would say a health-related set-up line, and the App user would be given a certain number of seconds to record the rest of the joke.  This could then be played back to their mates, uploaded to our website or whatever.
· EyeSpyFX provided a requirements capture tool to help MHFI to plan the process.  We need to determine: an icon for the App; a name (max 12 letters); a description of it (max 700 words) for the download site; up to three screenshots which show / describe what the App does; a short overview of the App (120 words) to advertise it.
· Colin will ask Anto / Padraig if the ‘hook’ concept is a possibility.  Everyone else was asked to think about the other aspects of the requirements capture.

Facebook and Twitter

· Colin has set-up a Facebook site for Men’s Health Week in Ireland 2011.  At the moment, there is little information on it.
· The first priority is to get a ‘friendly URL’ (i.e. an easy-to-remember web address such as www.facebook.com/menshealthweek2011) for this new site.

· All organisational sites such as ours need to have at least 25 ‘fans’ (i.e. people who like it) before a friendly URL can be applied for.  These fans must be registered Facebook users.

· Colin has recruited 11 fans, but everyone is asked to get as many people as possible to go to the page and say that they like it.  To locate the page, use the term “Men’s Health Week in Ireland 2011” in either a Facebook or Google search.
· Colin has also set-up a Facebook site for MHFI.  However, to avoid confusion, this will not be promoted widely at present.

· Sinead Duane (from SafeFood) has - on behalf of the inter-agency MHW Planning Group - set-up a Twitter page for the week.  She will administer this for the group.

ATMs, Shop Receipts and Post Franks

Colin has drafted and circulated a letter to banks, major supermarket chains, and the Post Office asking them to consider putting a message / notification about MHW 2011 onto their ATM machines, letter franks and receipts.  However, without any identified / named person in these bodies, this has not proven to be very successful.   He will continue to try to progress this.  The meeting felt that this should not be given too much time and attention.

What can you do for MHW?

Like last year, Colin will draft a paper which gives individuals and organisations a range of ideas as to how they might mark / celebrate MHW 2011.  This will include the ‘Lazy Person’s Guide to MHW’.
Men’s Health Mini-Manual

Colin approached Ian Banks to enquire about the possibility of him writing a men’s health mini-manual for Ireland.  Ian quoted £3,500 as the ‘ball park figure’ for his time.  He also said that there would be a need for focus groups to refine the materials.  Everyone felt that this was somewhat pricey.  However, we would also be buying Ian’s contacts, reputation, and professional standing, as well as his time.  Ian has offered to help MHFI to seek some financial backing for this initiative.  It was felt that this should be seen as a ‘long finger’ project - as we already have enough activity for MHW 2011.
Man Matters Men’s Health Policy Briefing Paper
· This has been written, proofed and agreed, and is currently being professionally printed.
· In an ideal world, we would launch it in the week before MHW 2011.  However, there are a number of problems with this: the launch date for the European Men’s Health Report has not been finalised and may conflict with our schedule; the May elections in Northern Ireland will mean that many MLAs are just finding their feet and won’t commit to attending anything for a few weeks until they settle in; the current key Assembly Ministers are likely to change after the election and, so, could not be relied upon to be guest speakers ...

· The best option might be a press release launch and a slot / mention at the Safefood Conference in Belfast on Wednesday 8th June 2011.  Colin will speak to Sinead Duane about the possibility of this.

Register of Events
Colin will draft a letter to groups around Ireland, asking them to send details of their planned activities for MHW 2011 to him for uploading to / promotion on the MHFI website.  Colin will also produce a template for recording this information.  This will be circulated to MHFI contacts by early May 2011.

