Minutes of Teleconference: Colin Fowler and Aiveen Marron
Thursday 19th May 2011 at 10.00am

Minutes by Colin Fowler

PR activities to highlight EU report on Men’s Health
· The likely publication date is Tuesday 14th June 2011.  However, if this date changes, Noel is asked to keep Aiveen and David up to date.
· David will be in Brussels from 13th - 15th June at a GSK event.

· GSK will arrange a photo shoot in Brussels.  This will include: Noel Richardson (MHFI); Ian Banks (President EMHF); Sean Kelly (MEP and ex-GAA President), Prof Alan White (Report Lead).

· Even if the actual launch date changes, it’s still possible to get the group together for a photo shoot a day before or after the actual publication - for example, looking at a laptop and discussing the 'recent' or 'pending' EU publication.

· There is a possibility that Andrew Witty (CEO GSK) might be available for the photo shoot.  He is in Brussels on 14th and 15th June, and is aware of the event.  This would be a useful contact for MHFI (and EMHF).  Any photos with Andrew would only be used for internal purposes.
· David will organise the photographer and the location.
· The GSK Communications Manager will organise PR and the placement of the Press Release into medical and general public press.  All content will be approved by MHFI / EMHF / Sean Kelly in advance.

· If possible, Noel is asked to forward a draft overview or executive summary of the EU report to Aiveen and David.  This will give GSK a ‘heads up’ on how much / little of the content is focused on urology.  David can also use this to brief Sean Kelly in advance of the Brussels photo shoot.

· MHFI needs to clarify its position in relation to what the report throws up i.e. what are the important messages, what else is needed, are we satisfied with the scope and content, does it go far enough, what does it mean for Ireland  ...  In other words, we need to have a ‘Call to Action’ which we want to get across in the press release.
· Aiveen will ask a local clinician to review and pass comment on the report - for inclusion in the press release to go with the photo.  This will be a brief comment, but she feels that a voice from a local clinician or patient always adds weight to Health PR.  She reckons it will be something along the lines of: “I welcome a debate on men’s health and was pleased to learn / disappointed to find that ...”
Urology Review
· The June issue will place a lot of focus on Men’s Health Week 2011.

· It will include: MHW article by Colin, overview of EU report; Brussels photos with PR piece; Men’s Health Week posters; details of key events during the week ...

GP Omnibus Survey
· MHFI is free to use the results as they see fit - so long as they are referenced appropriately (i.e. ‘GSK GP Omnibus Survey May 2011’).
· Irish Medical Information (IMI) may use the results as a hook for an article in the June issue of Urology Review.
· There may be a second GP survey in September or October 2011.  Aiveen will notify Colin about this, and MHFI may be able to submit further questions.
GSK’s Men’s Health Week Activity

· GSK has been printing off online versions of the MHW 2011 poster for display in their three bases (Dublin, Waterford and Cork).

· Aiveen hopes that the GSK staff in Dublin might celebrate / mark Men’s Health Week 2011 in their own workplace.  She is working on ideas for this.  There is also a possibility that the Waterford and Cork bases (with about 1,400 mostly blue collar workers) might do something as well.
· Aiveen is looking at novel / creative / interesting ways to present men’s health information to the GSK staff.

