GSK - MHFI Teleconference
Date:

Thursday 20th January 2011

Time:

11.30am - 12.35pm

Minutes:
Merger of Colin’s and Aiveen’s Notes

Teleconference Contributors:

Tim Lowry  -  Integrated Healthcare Manager, GSK NI

Aiveen Marron  -  Brand Manager / Combodart Launch Lead, GSK RoI

David Delaney  -  External Affairs, GSK RoI

Noel Richardson  -  MHFI

Colin Fowler  -  MHFI

Issues Discussed

Funding  Options
· David used to work in the Taoiseach’s office, and has a range of government / funding contacts in the Republic of Ireland.  He will offer these to MHFI.
· One of his roles in GSK is to highlight that prevention / early diagnosis / early treatment makes good economic sense i.e. promote a WIN - WIN situation.  This message fits with MHFI’s aims.
· GSK (and other pharma companies) are keen to emphasise the patient-centred nature of their work.  We should use this language when contacting other companies.
· David thinks that the InterReg programme (Health and Social Inclusion strand) would be our best option for cross-border funding.  He will make some introductions for us.
· Pharma companies are another option - either to seek matching funding (for GSK support) and/or funding for specific projects.  The key here is never to ‘cold call’ organisations or send vague appeals for support.  All contacts need to be to named people with a definite (and realistic) request.

Influencing Political Parties and Policies

· MHFI needs to have a relationship with the key players in each of the political parties.  Party policy advisors / analysts are, perhaps, the best places to start.

· If required, David will help MHFI by making introductions and/or setting-up bi-lateral meetings with these people in the Republic of Ireland.  Tim can perform a similar role in Northern Ireland.
· GSK runs a series of ‘Lunch-and-Learn’ meetings with political parties.  GSK will look into the possibility of giving MHFI a slot in some of these sessions.  Perhaps a good starting point (as a pilot) would be with one of the smaller parties, such as the Green Party.
· David will ask the GSK Brussels office to promote MHFI with the Irish MEPs / their advisors and, if required, will set-up introduction meetings for us.  This might be particularly useful when the EU report on men’s health in Europe is launched in June 2011.
· Before attempting to influence policy makers, MHFI needs to produce a short briefing paper which outlines who we are, our objectives, the health and well-being issues facing men, and what we are asking for / seeking to see happen.
· Tim hopes to run an event within the next three months which will bring patient representative groups together with political parties’ health policy advisors.  MHFI will be invited to attend this.
· Urology is one of the biggest issues being discussed in Northern Ireland at the minute, and is also high on the political agenda for commissioning bodies.  MHFI may wish to input to this debate.

Men’s Health Week

Colin will talk to Tim about GSK support for MHW in Northern Ireland.

Electronic Journal (Urology)
· GSK are developing a new opt-in electronic journal which will be distributed to 2,500 - 3,000 key medical personnel in Ireland.  This will feature news, events, research, organisations etc.

· Aiveen agreed to schedule an edition to coincide with Men’s Health Week 2011, and to invite MHFI to submit two articles: one on the EU Report into Men’s Health (Noel); the other on Men’s Health Week generally (Colin).  This journal will, hopefully, be disseminated on 10th June 2011.  MHFI can also nominate some recipients for it - but they must opt in rather than be ‘spammed’.
Your Prostate Website
· GSK Ireland is negotiating with EMHF about the possibility of the Your Prostate website collating data specifically related to the experience of Irish men (from the Republic of Ireland).
· GSK would hope to get 300 - 400 respondents, with a view to doing an article or paper on the findings.

· MHFI could help to publicise this site.

GP Omnibus Survey

· Aiveen’s GP survey has been postponed, but will happen sometime this year.

· If possible, MHFI’s suggested questions will be included in the survey.

· GSK will be conducting qualitative research with Urologists in March or April this year.

GSK Acknowledgement on MHFI Publications

· David will forward a copy of the wording MHFI should use to acknowledge the support of GSK.  This should be used on the MHFI Annual Report.

· GSK does not expect / wish for any acknowledgement on the MHFI website or miscellaneous publications.

· GSK feel that it is good practice that they never fund more than about 20% - 25% of an organisation’s total annual budget.  This allows the recipient body to act totally independently.
HSE Staff Magazine
David will look into the possibility of MHFI contributing an article (in the future) to the HSE staff magazine.

Action Points Proposed by Aiveen
Acknowledgement
David will forward the exact wording to appear in the MHFI annual report to Noel.  It was agreed that such an acknowledgment is not necessary on the MHFI newsletter, website or other publications.

Pharma Companies
David will introduce MHFI - by email - to his counterpart in Pfizer (Tara Delaney), suggesting they get in contact.  Tim will provide Colin with Pharma company contacts in Northern Ireland - ideally ‘patient advocacy’ contacts.

Cross Border Funding
David will set-up a meeting between MHFI and his contacts in InterReg.  David will follow-up separately with MHFI.

MHFI Representation in the DAIL
David will explore a ‘lunch and learn’ meeting between MHFI and the Green Party (February), and will investigate the possibility of meetings with other parties.  Noel will forward MHFI policy and the 3-5 year plan for Men’s Health.  Both Tim and David can highlight this with political contacts if opportunities arise.

Northern Ireland
1. Tim will involve MHFI in a network meeting of all the health and policy advisors and NGOs in Northern Ireland. This large scale event may be a shared initiative with other pharma companies (TBC).
2. Tim gave a commitment to increase support for Men’s Health Week during 2011.

3. With urology high on the Northern Ireland commissioning agenda, Tim is working with five clinicians across five trusts to develop clinical pathways for BPH / LUTS, and will be sharing these with physicians across Northern Ireland in the following months.  Tim to keep MHFI updated on progress.
4. Tim will share Northern Ireland contacts in other pharma companies with Colin.
Urology.Med E-Journal
An E-Journal on a broad range of Urology topics (sponsored by a GSK educational grant with editorial control and distribution by IMI - medical publisher) is being produced.  Aiveen will forward MHFI contacts to Kathleen in IMI, who will be in contact re. content for June issue.  Aiveen will ask for the June issue to be distributed after the EU report on Men’s Health is launched (7th or 8th June) and before Men’s Health Week 2011 (13th - 19th June ).  MHFI will write 2 pieces: what MHFI is / outline of activities occurring during Men’s Health Week / contact details; article by MHFI drawing attention to the EU report and highlighting any Irish-specific issues.
David will build a business case for GSK Brussels to make contact, on behalf of MHFI, with Irish medical advisors during the week of the EU report launch.  He will help to seek Irish MEP support for a PR opportunity (i.e. photo and brief interview or comment on the report).  Any photos can be used in the E-Journal article.

MHFI to forward contacts to Aiveen of those they would like to receive this particular issue.  IMI will manage this recruitment (each recipient of the E-Journal will need to ‘opt-in’).
Your Prostate Website
Aiveen and David are working with EMHF to financially support the collation and analysis of questions from Southern Irish men with prostate queries.  Aiveen will promote the website using the EMHF invitation and branding through patient groups (e.g. MHFI, ISC, Marie Keating Foundation), male dominated work areas (e.g. CIE, Guinness, Gardai), and on Urology.Med.  Colin offered to place details on the MHFI website and in their E-Male Matters newsletter.  Noel can also promote the Your Prostate website to groups such as An Post and Bord Gais.
It is GSK’s intention to work with EMHF to: analyse findings over a six month period (from February/March - August 2011); write a paper on the results; present the findings during the AGM of the Irish Society of Urologists (23rd and 24th September).  Aiveen will secure the presentation slot during ISU AGM.  The paper can also be published in Urology.Med and on the MHFI site.  David and MHFI can use the findings in discussions with Irish politicians to raise the platform of men’s health issues.
1

